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01 LOGO DESIGN

LOGO

Name, corporate logo, colors,
typeface, these are the pillars of the
identity of the company. Their
characteristics ensure an individual
and consistent image of the
company on the market.

The logo is a graphic comprised of

the wordmark (logotype) and
figurative mark (logo mark).
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01 LOGO DESIGN

COLOR VERSION

You should always try to use the positive
(main) version of the logo. However,
when the background is the same color
as an element of the logo, you can use
the negative version
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01 LOGO DESIGN

ACHROMATIC VERSIONS

Achromatic versions (black and
white), differ slightly from the main
logo due to usage of only one color.

B?W version can be used only when
printing in B/W.
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01 LOGO DESIGN

SAFE ZONE

An exclusion zone around the logo
has been created to protect its
integrity and make sure the logo is
easy to read.
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01 LOGO DESIGN

BACKGROUND IMAGES
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01 LOGO DESIGN

BACKGROUND IMAGES
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01 LOGO DESIGN

DON'TS

It is not allowed to alter the
structure, color, proportions,
elements or the direction of the
logo.
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X Move elements
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X Change the proportions
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X Stretch or transform
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X Change colors

=SIGN
CIAMI

X Change or alter any fonts

DESIGN

imOF MIAMI

X Add elements

adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
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02 TYPOGRAPHY

PRIMARY TYPOGRAPHY

The display font is used within our logo
and should be only for visual impact
when it can be set large enough to
ensure legibility. Use Designer font to
highlight specific content.

Designer font family can be used in all
weights.

)M\, BRAND BOOK | DESIGN OF MIAMI

A3CO=rCHIJKILMNOPQR
STUVWXYZ0123456789

J=SIGN=R 30LD
DZSIGNZR REGULAR
JD=SICGN=R LIGHT

09



02 TYPOGRAPHY

SECONDARY TYPOGRAPHY

Our secondary font family is
Avenir Next LT Pro
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Avenir Next LT Pro Bold
Avenir Next LT Pro Regular
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03 COLOR PALETTE

COLOR PALETTE

Beyond our logo, color is the most
recognizable aspect of our brand identity.

Using color appropriately is one of the
easiest ways to make sure our materials
reflect a cohesive Virtual Tour Pro image or
visual story.

When using color builds, always us the
color values listed here. They were
adjusted for the best reproduction in print
and on screen and do not match Pantone.
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03 COLOR PALETTE

PRIMARY COLOR

Aqua Blue (#OE8D8A) is the main
color of the Designer of Miami
identity so it has the strongest
presence on our brand.

#0ESDSA

BLUE (AQUA BLUE)

R14 G141 B138

H 126 209 L78

C83% M 25% Y48% K4%
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03 COLOR PALETTE

#595959

GRAY (MEDIUM GRAY)

RS89 G89 B89
SECONDARY COLORS e 5 a6 L ae
—— C63% M55% Y54% K28%

These colors provide flexibility
when you need to present a large
variety of elements. They should
be used to accent the primary
palette, never dominate the
piece.

#000000

BLACK

RO0 GO0 BOO

H170 S 000 L 000

C75% M 68% Y 67% K90%
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04 APPLICATIONS

BOOK

DESIGN OF MIAMI
BOOK TEMPLATE
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ABOUT THE AUTHOR
AUTHOR'S NAME

t amet, cons
adipiscing_ elit, eiusmod
incididunt abore et dol
aliqua. ad minim
nostrud exercitation ullamco labc

aliquip ex ea commod

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua
Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commodo consequat,

Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium
doloremque  laudantium,  totam  rem
aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae
dicta sunt explicabo. Nemo enim ipsam
voluptatem quia voluptas sit aspernatur aut
odit aut fugit, sed quia consequuntur magni
dolores eos qui ratione voluptatem sequi
nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet,
consectetur, adipisci velit, sed quia non
numquam eius modi tempora incidunt ut
labore et dolore magnam aliquam quaerat
voluptatem. Ut enim ad minima veniam, quis
nostrum  exercitationem  ullam  corporis
suscipit laboriosam, nisi ut aliquid ex ea
commodi consequatur? Quis autem vel
eum

Sed ut perspiciatis unde omnis iste natus
error  sit  voluptatem  accusantium
doloremque  laudantium, ~totam  rem
aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae
dicta sunt explicabo. Nemo enim  ipsam
voluptatem quia voluptas sit aspernatur aut
odit aut fugit, sed quia consequuntur magni
dolores eos qui ratione voluptatem sequi
nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet,
consectetur, adipisci velit, sed quia non
numquam eius modi tempora incidunt ut
Iabore et dolore magnam

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
\  minim  veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

/

DESIGN OF MIAMI

ADD SECURITY N A POST PANDEMIC WORLD

ctetur

Lorem ipsum
adipiscing elit

incididunt ut  labore re magna
aliqua. Ut enim ad minim veniam, quis
nostrud e on ullamco labc

aliquip e» nmodo

aute irure
voluptate vel
nulla pariatur.

ignissim
o ntiurr
orrupti quos

Lorem ipsum lor sit amet,
consectetur adipiscing elit

incididunt ut labore et
qua

Nostrud ~ exercitation  ullamco
s nisi ut aliquip

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat
nulla pariatur.

A cras semper
auctor neque
vitae imperdiet

Sed ut perspiciatis unde omnis iste natus
error  sit  voluptatem  accusantium
doloremque  laudantium, totam  rem
aperiam, eaque ipsa quae ab illo inventore
veritatis et quasi architecto beatae vitae
dicta sunt explicabo. Nemo enim ipsam
voluptatem quia voluptas sit aspernatur aut
odit aut fugit, sed quia consequuntur
magni dolores eos qui ratione voluptatem
sequi nesciunt
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orrupti q
excepturi sint

\otography

Video Production

SUBTITLE

Ut enim ad minima veniam, quis nostrum
exercitationem ullam  corporis  suscipit
laboriosam, nisi ut aliquid ex ea commodi
consequatur? Quis autem vel eum iure
reprehenderit qui in ea voluptate velit esse
quam nihil molestiae consequatur, vel illum
qui dolorem eum fugiat quo voluptas nulla
pariatur?"

SUBTITLE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis
aute irure dolor.

Sed ut perspiciatis unde omnis iste natus
error  sit  voluptatem  accusantium
doloremque

SUBTITLE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat

BZI SUBTITLE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat
Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur.

Lorem ipsum dolor sit amet, consectetur adipiscing elit,

sed do eiusmod tempor junt ut labore et dolore

magna aliqua. Ut enim ad minim veniam, quis nostrud

exercitation ullamco laboris nisi ut
commodo consequat. Dui

prehend; voluptate velit esse
fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt mollit

anim id estlaborum.
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04 APPLICATIONS

BOOK

TEXT <«—F—

Avenir Regular
Color: Black @

QUOTE «

Avenir Bold
Color: Aqua Blue ®

HYPERLINKS
Avenir Semi Bold
Color: Aqua Blue ®

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

A cras semper
auctor neque
vitae imperdiet

Sed ut perspiciatis unde omnis iste natus
error sit voluptatem accusantium
doloremque  laudantium, totam rem
aperiam, www.eaqueipsaquae.com ab illo
inventore veritatis et quasi architecto beatae
vitae dicta sunt explicabo. Nemo enim
ipsam  voluptatem quia voluptas sit
aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui
ratione voluptatem sequi nesciunt.

At vero eos et accusamus et iusto odio
dignissimos ducimus qui blanditiis praesentium
voluptatum deleniti atque corrupti quos dolores
et quas molestias excepturi sint occaecati
cupiditate non provident, similique sunt in culpa
qui officia deserunt mollitia animi, id est
laborum.

Graphic Design

Web Design

Photography

SUBTITLE

Ut enim ad minima veniam, quis nostrum
exercitationem  ullam  corporis  suscipit
laboriosam, nisi ut aliquid ex ea commodi
consequatur? Quis autem vel eum iure
reprehenderit qui in ea voluptate velit esse
quam nihil molestiae consequatur, vel illum
qui dolorem eum fugiat quo voluptas nulla
pariatur?

BRAND BOOK | DESIGN OF MIAMI

TEXT - COLOR
BACKGROUND
Avenir Regular
Color: White O

ICONS
Avenir 50% Light
Aqua Blue @

SUBTITLE
Avenir Extra Bold
Color: Aqua Blue ®



04 APPLICATIONS

PRESENTATION

IAMI

SERVICES

@

| m———

*  Graphic Design

*  Web Design

* Photography

* Video Production
* Presentation

* Social Creatives

ABOUT US

DESIGN
OF MIAMI
BIG TITLE

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

psum dolor sit amet, consectetur
d do eiusmod tempor
incididunt ut labore et dolore magna aliqua.

rem ipsum dolor sit amet, consectetur

www.designofmiami.com

BRAND BOOK | DESIGN OF MIAMI
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WHAT WE DO

www.designofmiami.com

BY THE NUMBERS

DESIGN OF MIAMI
SUBTITLE

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua.

www.designofmiami.co




04 APPLICATIONS 17

I N FOG RAP H I C LOREM IPSUM DOLOR SIT AMET LOREM IPSUM DOLOR SIT AMET

LOREM IPSUM  ¢oclc IRTT"

DOLOR SIT AMET CONSECTET
O/ LOREM IPSUM DOLOR
8 1 o FAUCIBUS ET MOLE

LOREM IPSUM

DOLOR SIT AMET CONSECTET

96%

LOREM IPSUM DOLOR SIT AMET

www.designofmiami.com
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04 APPLICATIONS 18

VIDEO GRAPHICS

Graphics on videos (lower thirds) use the
corporate logo, colors and typeface.

* Avenir Font (Bold and Regular)
* Aqua Blue

« Dark Gray 7 _ ‘ _ '
«  White — ¥

« Black Bl

| JANE DOE

Designer
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04 APPLICATIONS 19

WE B ~ OF | AMI HOME SERVICES TESTIMONIALS PORTFOLIO CONTACT
L]

The website uses the corporate logo, How WE H ELP

colors and typeface.

What is your visual identity?

° Aven Ir Fo nt (Bold and Reg u |ar) ‘_‘rOJ havg F.?ard it before, "rakl:e sure you make a great .
impression” or for that matter "maks sure you maks & lasting

° Aq ua B | ue one” or how about "you got to lock the part”. Let's face it,
sppearance doss matter. This is trus in many facets of life,

® Da rk G ray sspecially in business. Many companiss struggle with building

. their brand without rezlly knowing what the problem is. Their

® Wh |te visual identity unknowingly promotes disjointed
communication to their audience. Poor |cgcs, inconsistent

« Black

typeset, vast color palette, and disjointed dasign throughout
their marketing collateral all contribute to the problem. At the
end it comes off like 3 ransom nots.

2021 Design of Miami
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